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01 

U05AD21C0108 SHAHINA M. A  

ENABLING GENERATION ‘Z’ THROUGH 

SOCIAL MEDIA MARKETING 
U05AD21C0048 SHANIDHA P. N 

U05AD21C0071 THASHREEFA P H 

U05AD21C0079 REEMA MAIMOONA 

    

 

 

02 

U05AD21C0059 SHIZA SAMRIN V U  

IMPACT OF COVID-19 ON CONSUMER 

BEHAVIOUR WITH REFERENCE TO 

BUYER DEMAND AND SHOPPING MODE 

U05AD21C0041 NAKEEBA NASARIN K A 

U05AD21C0029 FARZANA K A 

U05AD21C0109 SAJINA P A 

    

 

03 

U05AD21C0011 ANJU JHONSON     

SELF HELP GROUPS U05AD21C0057 JAYATHA G 

U05AD21C0037 SANJANA B P 

U05AD21C0083 JECKSON M J 

    

 

04 

U05AD21C0072 MEGHANA A C  

PUBLIC SECTOR BANK FUTURE IN THE 

COUNTRY 
U05AD21C0069 THANGAMMA M P 

U05AD21C0060 LISHITH ACCAMMA 

U05AD21C0068 PRARTHANA C C 

 

 

05 

U05AD21C0078 VAISHNAVI K M  

IMPACT OF ONLINE LEARNING ON 

HIGHER EDUCATION 
U05AD21C0013 ANUSHREE A A 

U05AD21C0017 BHAVANA O 

U05AD21C0006 AKSHAYA K B 

 

 

06 

U05AD21C0049 NIKHL DSOUZA  

JOB SATISFACTION IN HEALTHCARE U05AD21C0036 SANATH A.M 

U05AD21C0070 RAKSHITH A.M 

U05AD21C0038 SANUSHA P 

    

 

07 

U05AD21C0065 STEPHAN K V  

GLOBALISATION IMPACT U05AD21C00112 MOHAMMED NUMAN P A 

U05AD21C0033 RIRHESH R G 

U05AD21C0077 VAISHNAV K V 

    

 

08 

U05AD21C0096 KUSUMA M K  

IMPACT OF GST ON SMALL SCALE 

INDUSTRIES IN INDIA 
U05AD21C0039 GREESHMA A B 

U05AD21C0020 BOLLAMMA K P 

U05AD21C0014 ARPITHA B G 

    

 

09 

U05AD21C0063 PARISHATH T S  

GROWTH OF  

START- UPS IN INDIA 
U05AD21C0052 HARSHITHA MENEZES 

U05AD21C0035 GANASREE 

U05AD21C0100 MOHITH B. S 

    



 

10 

U05AD21C073 MOHAMMED AMEER  

COFFEE INDUSTRY AND ANALYSIS 

U05AD21C031 RIZWAN P. A 

U05AD21C041 MOHAMMED MUHAD 

U05AD21C042 SHAFEEQ K. A 

    

 

11 

U05AD21C0025 DEEKSHITHA C. B  

A STUDY ON CASUAL CLOTHES U05AD21C0073 THIMMAIAH B. P 

U05AD21C0091 YESH PONNAPPA 

    

 

12 

 

U05AD21C0046 

 

NIDHA FATHIMA M. R 

 

MUTUAL FUNDS 

U05AD21C0092 K. M. RUHAILA 

U05AD21C0114 THASHMILA N. Y 

U05AD21C0051 NISHANA K. A 

    

 

13 

U05AD21C0058 NITHYA A. S  

STUDY ON STOCK MARKET U05AD21C0031 GAGAN MANDANNA M. J 

U05AD21C0065 JEETHAN KAVERAPPA K. M 

    

 

14 

U05AD21C0085 MOHAMMED AJNAS P. M  

A STUDY ON TATA NANO U05AD21C0104 MOHAMMED ANFAS C. A 

U05AD21C0003 AJAY M 

    

 

15 

U05AD21C0011 NIZAMUDDIN P. A  

A STUDY ON CONSUMER’S ONLINE AND 

OFFLINE SHOPPING 
U05AD21C0113 MOHAMMED NIYAZ P. A 

U05AD21C0090 MOHAMMED ASHFAK P. L 

U05AD21C00001 ABDUL VADOOD M. K 

    

 

 

 

16 

U05AD21C094 KUSH KUTTAPPA M S SUSTAINABLE MEGA EVENT 

MANAGEMENT: EXPLORING 

CHALLENGES AND OPPORTUNITIES 

THROUGH THE LENS OF THE ‘’KODAVA 

HOCKEY FESTIVAL’’ 

U05AD21C0107 SOHAN SOMAIAH M P 

U05AD21C0075 RAKSHITH PONNAPPA M P 

U05AD21C0089 YATHIN K K 

    

 

17 

U05AD21C0032 RIYA THOMAS  

THE IMPACT OF SOCIAL MEDIA ON 

SMALL BUSINESS 
U05AD21C0043 HARSHITHA H N 

U05AD21C0097 LAVYA P P 

U05AD21C0088 JESHWIN M J 

    

 

 

18 

U05AD21C0105 UTHAIAIH K S  

 

IMPACT OF COVID 19 IN INDIAN 

ECONOMY 

U05AD21C0053 NITHESH RAI B V 

U05AD21C0074 RAHUL FRANCIS 

U05AD21C0101 SHARATH H A 

 

    

 

19 

U05AD21C0015 AZAR HUSSAIN  

COMPARATIVE ANALYSIS OF 

TRADITIONAL BANKING AND MODERN 

BANKING 

U05AD21C0008 ALFRED NORONHA 

U05AD21C0054 SHASHANK H V 

U05AD21C0024 CHANDAN KUMAR 

    

 

20 

U05AD21C0022 C S SAAKSHI KAVERAMMA  

SOCIAL MEDIA: IT’S IMPACT WITH 

POSITIVE AND NEGATIVE ASPECTS 
U05AD21C0109 K N JEEVITHA 

U05AD21C002 AISHWARYA R 

    

 

21 

U05AD21C0064 PONNAMMA A M IMPACT OF  

E- COMMERCE OVER TRADITIONAL 

RETAILING 
U05AD21C0040 SAVINA K A 

U05AD21C0027 DIYA DECHAMMA B K 

    

 U05AD21C087 REETA LAWRENCE  



22 

 

 

U05AD21C0106 KALPITHA S S IMPACT OF PANDEMIC ON EDUCATION 

U05AD21C0086 VEENA CELINA D’SOUZA 

    

 

23 

U05AD21C0095 MOHAMMED ANASH C H  

IMPACT OF GST IN INDIA U05AD21C0004 AJMAL ROSHAN E H 

U05AD21C0111 MOHAMMED SINAN T I 

    

 

24 

U05AD21C0018 BOJAMMA B L A STUDY ON CONSUMER PERCEPTION 

TOWARDS ONLINE SHOPPING U05AD21C0005 AKSHAYA A M 

U05AD21C0010 ANJALI K 

    

 

25 

U05AD21C0026 DIMPLE ARANHA A STUDY ON THE BRAND AWARENESS 

AND PRODUCT ACCEPTABILITY AMONG 

THE CONSUMER 
U05AD21C0007 AKSHITHA V 

U05AD21C0098 KANDANA J P 

U05AD21C0009 ALPHONSA M J 

    

 

26 

U05AD21C0084 REENA V J A STUDY ON CONSUMER SATISFACTION 

TOWARDS       

E - BANKING SEVICES 
U05AD21C0103 MADHURA N E 

U05AD21C0081 VARSHA N R 

    

 

27 

U05AD21C0042 SHABNAM M S A 

 STUDY ON CONSUMER PERCEPTION 

TOWARDS DIGITAL PAYMENT 
U05AD21C0055 SHIFA M A 

U05AD21C0067 SUMAYYA P A 

 

28 

U05AD21C0019 BOJAMMA K D  

CUSTOMERS SATISFACTION TOWARDS 

SUPER MARKET 
U05AD21C0082 RASHMI T M 

U05AD21C0028 DUNITHA K B 

    

 

29 

U05AD21C0016 B A BOPAIAH  

 

IMPACT OF GREEN MARKETING ON 

CONSUMER BUYING BEHAVIOUR 

U05AD21C0050 SHASHANK A D 

U05AD21C0102 LISHAN T M 

U05AD21C0099 VINEETH N V 

    

 

 

 

 

 


